
The cattle industry, and all of agriculture for that matter, is loaded with 
risk. For someone who is risk-averse, farming and ranching definitely 
isn’t a very good career choice. 

Of course, it starts with Mother Nature. Floods, droughts, blizzards 
and fires are all factors we acknowledge have huge effects on the 
business, but there’s little we can do to control them. 

Then, there is market risk. With an ever-increasing global 
marketplace, commodity prices can rise and fall on factors and events 
a long way from our operations. These market movements affect 
both the price we get and the costs of our feed and other inputs. Risk 
management strategies can be used, but they probably offer limited 
protection for most cow-calf producers.

Within your control
So, with extreme weather and market risk, what can you do to reduce financial exposure in your 

business? I might suggest genetics can be a powerful risk management tool, even though we typically 
don’t think of genetics that way. 

The investment you make in your next herd bull purchase is an investment that will yield a return 
for years to come. Reducing problems with calving is not only a convenience and labor issue, 
it’s definitely one with significant financial 
ramifications. 

The ability of those calves to grow quickly 
and efficiently has an obvious effect on pounds 
sold, not to mention the price per pound you 
receive. Additionally, if heifers are going to be 
retained in the herd, the influence of that new bull purchase will be with you for a very long time. 

With all of the variables and risks inherent in the cattle business, it seems wise to focus on the 
things we can control. Your genetic investment is definitely one of those management decisions. 

Backed by the paper
Registered Angus breeders have worked diligently for decades to produce seedstock that solve 

problems and make money for you, their commercial customers. Their cattle are backed by a “title,” 
if you will, that ensures confidence in the pedigree. It unlocks opportunities with programs like 
AngusLinkSM that are transforming the way we market feeder cattle. 

Registered Angus cattle, and their genetic predictions, are validated by more than 30 million data 
points. You can be confident in your genetic investment that comes with a registration paper. 

Buying a bull without the power and predictability that comes with the registration paper is 
introducing risk into your business. I think most would agree, cattlemen 
already have enough risk and uncertainty without 
adding more.  l

Genetic risk management

American Angus Association
3201 Frederick Ave., Saint Joseph, MO 64506-2997;  

phone: 816-383-5100; fax: 816-233-9703  
Office hours: (M-F) 8 a.m. to 4:30 p.m. (Central); 

website: www.angus.org

ADMINISTRATION
Mark McCully, CEO
Chris Stallo, CIO
Kenny Miller, CFO
Martha Greer, coordinator, board relations

DEPARTMENT LEADERS
Tara Adwell, director, finance
Jerry Cassady, director, member services
Ginette Gottswiller, director, verification services
Bethany Kelly, director, human resources
Troy Marshall, director, commercial industry relations
Holly Martin, director, communications
Esther McCabe, director, performance programs 
Jaclyn Upperman, director, events and education

COMMUNICATIONS
Karen Hiltbrand, specialist
Whitney Whitaker, specialist
Katy Holdener, manager, digital content
Josh Comninellis, director, video production
Donald Korthanke, manager, TV production
Max Stewart, manager, creative video
Lea Ann Maudlin, photo coordinator
Amber Wahlgren, assistant

REGIONAL MANAGERS
David Gazda, director, field services
(see page 120 for a complete listing)

2021 BOARD OFFICERS
David A. Dal Porto, president and chairman  
of the Board, California; cell: 925-250-5304; dplangus@aol.com
Jerry Connealy, vice president and vice chairman; Nebraska;  
phone: 308-544-6552; jsconnealy@gmail.com
Chuck Grove, treasurer; Virginia;  
phone: 816-390-6600; chuckgrove64@hotmail.com

2021 BOARD OF DIRECTORS
Terms expiring in 2021 — Jim Brinkley, Missouri; phone: 
660-265-5565; brinkleyangus@nemr.net • James S. Coffey, 
Kentucky; cell: 859-238-0771; james@branchviewangus.com • 
Chuck Grove, Virginia; cell: 816-390-6600; chuckgrove64@
hotmail.com • Mike McCravy, Georgia; cell: 770-328-2047; 
mmcattle@yahoo.com • Mick Varilek, South Dakota;  
cell: 605-680-2555; varilekangus@midstatesd.net  

Terms expiring in 2022 — Richard M. Dyar, Alabama; 
cell: 816-390-6601; rdyar@farmerstel.com • Dave Hinman, 
Montana; cell: 406-654-4656; hacowboyup@gmail.com • Alan 
Miller, Illinois; cell: 217-840-6935; pvfangus@gmail.com • 
Jonathan Perry, Tennessee; cell: 931-703-6330; jjperry@
deervalleyfarm.com • Barry Pollard, Oklahoma; cell: 580-541-
1022; barry@pollardfarms.com 

Terms expiring in 2023 — Mark Ahearn, Texas; cell: 972-742-
7789; tmranch@aol.com • Smitty Lamb, Georgia; cell: 229-646-
4785; smittylamb@hotmail.com • Charles Mogck, South Dakota; 
cell: 605-661-4562; mogckc1@gwtc.net • Darrell Stevenson, 
Montana; cell: 406-350-5443; stevenson.darrell@yahoo.com • 
Gerald Theis, Kansas; cell: 913-683-0775; jerrytonyatheis@ 
gmail.com

INDUSTRY APPOINTEES 
CAB Board, Dwight ‘Kip’ Palmer, Palmer Food Services,  

New York
Foundation Board, Margaret Duprey, Wellington, Fla.; Tom 

McGinnis, Shelbyville, Ky.
API Board, Bob Brunker, Kansas City, Mo.

Angus Foundation
www.angusfoundation.com

Thomas Marten, executive director
Kris Sticken, administrative assistant

Angus Genetics Inc.
www.angus.org/AGI/

Joel Cowley, president
Kelli Retallick, director, genetic and genomic programs
André Garcia, geneticist 
Duc Lu, geneticist

COMMON GROUND

Mark McCully, CEO
MMcCully@angus.org

I think most would agree, cattlemen 
already have enough risk and 
uncertainty without adding more.

M
ar

ch
 2

02
1

An
gu

s B
ee

f B
ul

let
in

22


