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COMMON GROUND

Could ‘big data’ be a solution?

It is estimated that at least 2.5 quintillion bytes of data — that’s 2.5
followed by 18 zeros — are produced every day. I've read that Google
processes 3.5 billion requests daily, and companies like Amazon, Microsoft
and Facebook are generating and storing billions upon billions of data
points every hour. The rate of data accumulation is staggering. Just think,
90% of all data produced by humans has been made in the last two years.

All of this leads us to the term “big data.” Essentially, the term refers
to very large, structured or unstructured, hard-to-manage volumes of
data generated in our world today — from satellite images to credit card
transactions to Facebook likes. When we apply powerful mathematics,
algorithms and software to these massive databases, the data turns to
information, and new insights appear.

The insights from big data give marketers more knowledge around
consumer preferences and buying behaviors. Manufacturing companies use the data to improve
efficiency and streamline operations. The data builds artificial intelligence models used for risk
management, medical diagnosis and crime prevention, and gives me the fastest route through rush-
hour traffic. All good stuff.

Mark McCully, CEO
MMcCully@angus.org

Better targeting

What does all this have to do with the beef industry? Today the Certified Angus Beef® (CAB®)
brand is more effectively promoted using digital media, and messaging can be served to consumers
specifically speaking to their preferences or concerns. We can monitor digital discussions about beef
or the brand (think Twitter or Facebook) and step in and correct misinformation before it goes viral.

By working with our retailers and their shopper loyalty data, we can target heavy beef purchasers
or direct promotions to those who haven’t bought in a while. Harnessing data has made marketing
our end product far more effective.

Maybe the area | get most excited about is the prospect of how big data could advance genetic
improvement. To some degree we are harnessing big data today through genomics and millions of
phenotypic records collected and submitted by Angus breeders. | see the potential for some big
advancements on the horizon, and we’ve been discussing this future in the board room.

Some applications are easier to grasp than others. Every day thousands of camera images are
captured during carcass grading. If that data were connected to an animal identification (ID), sire and
red meat yield, | think we could improve carcass merit even more. What if a consumer could give us
feedback on the juiciness, flavor and tenderness of the steak they are eating?

Harnessing traits

What about important traits — like disease resistance — that we aren’t characterizing today? We
know there is a genetic component to animal health, and harnessing big data might be our best path
to building selection tools to tackle an industry problem. Measures of respiration rate, feed efficiency,
methane emission or water consumption might be in the cards when technology is applied and big
data sets are built. How much more efficient could we make cattle with this knowledge in hand?

The opportunities with big data are limitless. While there are still more questions than answers in
this new and emerging field, | am confident Angus will be a leader in figuring it out. As we build on that
data, your Angus-influenced feeder cattle will be more valuable, making you more profitable. |

206 Riffel Rd., Wooster, OH 44691-8588; 330-345-2333; fax: 330-345-0808; website: www.cabcattle.com

SUPPLY DEVELOPMENT DIVISION

Marilyn Conley, administrative assistant

Kara Lee, director, producer engagement

Paul Dykstra, director, supply management and analysis
Kirsten Nickles, sustainability & animal care scientist

PRODUCER COMMUNICATIONS DIVISION
Nicole Erceg, director
Morgan Boecker, manager

John Stika, president

Brent Eichar, senior executive vice president, operations & finance
Tracey Erickson, senior executive vice president, marketing

Bruce Cobb, executive vice president, production

Steve Ringle, executive vice president, business development

Pam Cottrell, senior vice president, people and culture

3201 Frederick Ave., Saint Joseph, MO 64506-2997;

phone: 816-383-5100; fax: 816-233-9703
Office hours: (M-F) 8 a.m. to 4:30 p.m. (Central);
website: www.angus.org

ADMINISTRATION

Mark McCully, CEO

Lou Ann Adams, CIO

Kenny Miller, CFO

Bethany Kelly, vice president, human resources and talent
development

Martha Greer, coordinator, board relations

DEPARTMENT LEADERS

Tara Adwell, director, finance

Caitlyn Brandet, director, events and junior activities
Jerry Cassady, director, member services
Hannah Persell, manager, member services

Jeny Erickson, director, human resources
Ginette Gottswiller, director, verification services
Troy Marshall, director, commercial industry relations
Holly Martin, director, communications

Esther McCabe, director, performance programs
Thomas Medsker, director, information systems

COMMUNICATIONS

Sharla Huseman, manager

Jera PipKin, specialist

Briley Richard, specialist

Peyton Schmitt, specialist

Whitney Whitaker, specialist

Max Stewart, senior creative manager
Donald Korthanke, production manager
Lea Ann Maudlin, photo coordinator
Amber Wahlgren, assistant

REGIONAL MANAGERS
David Gazda, director, field services
(see page 91 for a complete listing)

2022 BOARD OFFICERS

Jerry Connealy, president and chairman of the Board,
Nebraska; phone: 308-544-6552; jsconnealy@gmail.com

Chuck Grove, vice president and vice chairman, Virginia;
phone: 816-390-6600; chuckgrove64@hotmail.com

Barry Pollard, treasurer, Oklahoma; phone: 580-242-7030;
barry@pollardfarms.com

2022 BOARD OF DIRECTORS

Terms expiring in 2022 — Richard M. Dyar, Alabama;
cell: 816-390-6601; rdyar@farmerstel.com ® Dave Hinman,
Montana; cell: 406-654-4656; hacowboyup@gmail.com @
Alan Miller, Illinois; cell: 217-840-6935; pvfangus@
gmail.com e Jonathan Perry, Tennessee; cell: 931-703-6330;
Jjperry@deervalleyfarm.com @ Barry Pollard, Oklahoma;
cell: 580-541-1022; barry@pollardfarms.com

Terms expiring in 2023 — Mark Ahearn, Texas; cell: 972-
742-7789; tmranch@aol.com ® Smitty Lamb, Georgia; cell:
229-646-4785; smittylamb@hotmail.com ® Charles Mogck,
South Dakota; cell: 605-661-4562; mogckcl@gwtc.net ® Darrell
Stevenson, Montana; cell: 406-350-5443; stevenson.darrell@
yahoo.com ® Gerald Theis, Kansas; cell: 913-683-0775;
Jerrytonyatheis@gmail.com

Terms expiring in 2024 — Paul Bennett, Virginia;

phone: 434-941-8245; knollcrest@knollcrestfarm.com ® Jim
Brinkley, Missouri; phone: 660-265-5565; brinkleyangus@
nemr.net ® John Dickinson, Idaho; cell: 916-806-1919; john@
parnelldickinson.com ® Greg McCurry, Kansas; cell: 316-772-
7856; mccurrybro@aol.com ® Loran B. Wilson, Indiana; cell:
812-653-0018; lbwilson1025@gmail.com

INDUSTRY APPOINTEES

CAB Board, Dwight ‘Kip’ Palmer, Palmer Food Services, New
York

Foundation Board, Larry Gossen, University of Nebraska
College of Technical Agriculture, Curtis, Neb.

API Board, Darius Lane, John Deere, Overland Park, Kan.

AT LARGE
Angus Foundation Board, Darla Eggers, Mexico, Mo.; Tom
McGinnis, Shelbyville, Ky.

ANGUS FOUNDATION

www.angusfoundation.com

Jaclyn Upperman, executive director
Kris Sticken, administrative assistant

ANGUS GENETICS INC.

www.angus.org/AGI/

Kelli Retallick-Riley, president
André Garcia, geneticist
Duc Lu, geneticist






