
Seedstock and commercial producers
alike have a new opportunity to learn the
ins and outs of the beef industry. The
Angus Foundation-sponsored
Cattlemen’s Boot Camp will be
conducted Oct. 20-21 in Fort Collins,
Colo., by the American Angus
Association in close cooperation with
Colorado State University (CSU).

“We’re at a very critical state in the
beef industry,” says
Association Executive
Vice President John
Crouch. “Right now,
education is crucial.”
The Cattlemen’s Boot
Camp is intended to
fill that need.

It’s also a
recognition of the
need to help
universities and
Extension programs fulfill
their missions. “The fact
that they have to operate on very limited

funds makes it necessary for those of us
in the breed association business to
sponsor as many educational programs as
we can,” Crouch says. “There’s a
tremendous need for us to step in and
partner with those universities and offer
programs like Extension and academia
used to offer.”

Basic training
Offering opportunities to seedstock

and commercial producers, the Boot
Camp will focus on a broad spectrum of

topics, says Sara Moyer,
Association director of
industry and member
communications.
“There’s something for
everybody.”

For those new to the
business or those who
may not have an ag
background, she says,

“This is a great way to get a
basic understanding of the big

picture, and it gives the
opportunity to learn about basic

skills to use in your production system.”

A workshop on understanding
genetics and Association tools and
programs is available for newer Angus
members and commercial producers in
the form of a sale book case study.
Understanding the information presented
and putting it to use within a herd will
take center stage.

Seedstock producers, Moyer notes,
will also gain a better perspective of the
industry as a whole and their role in it, as
well as an opportunity to learn about end
product and consumer satisfaction.
“They’ll gain a better understanding of
how what they do affects the rest of the
industry,” she explains. The Boot Camp
will also include a trip to a meat retail
counter for producers to see other
proteins competing against beef, as well
as the amount of value-added beef
product and branded product.

For commercial producers, there are
topics such as emerging industry trends,
creating a supply chain and
communicating value, looking at quality
grade and yield grade, examining the
reasons for outs and nonconforming
cattle, interpreting a feedlot closeout
sheet and packing plant harvest data, and
animal identification (ID) systems.

Another plus, she adds, is that the
Boot Camp will have many interactive
aspects. “It includes interactive sessions
with peers, academic professionals they
might not get to hear otherwise, and
Association members and staff,” she
explains. “There’s an amazing cross-
section of speakers.

“It’s not just an Angus event, either,”
Moyer emphasizes. All who are a part of
the beef industry are invited to attend.

Planning ahead
“In light of the really dramatic

changes that occur in this business …, the
Foundation and the Association wanted
to play a leadership role in helping
cattlemen adapt,” says Tom Field, CSU
professor of animal sciences. Field sees
two significant changes and challenges
facing the beef business, and notes that
the Cattlemen’s Boot Camp can help
producers prepare.

“Managing the volume of information
that’s available as people start collecting
more data on their cattle will become
even more important,” he says. “We’d
like to help people better understand
what that data means to them both
genetically and from a profit standpoint.”

The second challenge, Field explains,
is helping producers understand how to
better utilize the genetics available to
them and put together the right genetic
package for their circumstances. “We’re
going to put information in front of
people that ties the cow-calf producer to
the supply chain and help them

understand our whole business from the
ranch all the way to retail.”

One of the most valuable topics, Field
notes, is about developing a marketing
plan. “Everything else can be just right,
but if your marketing plan’s wrong,
you’re beat,” he says. “That’s a critical
step in our overall business planning —
think about what’s coming, not
necessarily what is today.”

Ultimately, he says the Boot Camp
will help producers, whether seedstock or
commercial, understand more about
where they fit in a changing market and a
changing industry. “It’s an opportunity
for people to think through their role in
this huge supply chain,” Field says. “This
is designed to help people understand the
bar is getting raised and understand ways
to be in a position to clear the bar on
every jump.”

Angus support
The Angus Foundation’s sponsorship

of the Boot Camp is a result of its
continuing commitment to the goals of
education, youth and research, says
Milford Jenkins, Foundation director of
development. “Because of support from
special fund-raising events, the Angus
Foundation annual fund drive and other
donations, the Angus Foundation has the
ability to implement new programs,” he
says.

With this Boot Camp, the Foundation
is trying to broaden its overall scope into
educational efforts, Jenkins explains.
“We’d like to continue to place a greater
emphasis on education.” The Association
and Foundation plan to continue
educating those involved in producing
beef by providing educational resources
for the industry. “Our goal is to provide
important, timely and valuable
information to both purebred and
commercial breeders,” he notes.

“With this opportunity to partner
with higher education and academia’s
animal science beef experts, the stage is
set for an outstanding educational
seminar,” Jenkins says.

Crouch says, “We want people to
leave with a basic understanding of the
beef cattle business — how to take part in
the Angus advance, make our breed
stronger and make the beef cattle
industry stronger.”

For a schedule and registration form,
call Linda Campbell at (816) 383-5100 or
visit www.angus.org. Registration
materials are available online. Oct. 7 is
the last day to sign up for the Cattlemen’s
Boot Camp, but act soon as only the first
150 people will be accepted.
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Boot Camp Basics
Angus provides opportunities for commercial and seedstock
producers to brush up on their beef knowledge.

Story by
BROOKE BYRD



<<
  /ASCII85EncodePages false
  /AllowTransparency false
  /AutoPositionEPSFiles true
  /AutoRotatePages /None
  /Binding /Left
  /CalGrayProfile (Gray Gamma 2.2)
  /CalRGBProfile (sRGB IEC61966-2.1)
  /CalCMYKProfile (U.S. Web Coated \050SWOP\051 v2)
  /sRGBProfile (sRGB IEC61966-2.1)
  /CannotEmbedFontPolicy /Error
  /CompatibilityLevel 1.3
  /CompressObjects /Off
  /CompressPages true
  /ConvertImagesToIndexed true
  /PassThroughJPEGImages true
  /CreateJDFFile false
  /CreateJobTicket true
  /DefaultRenderingIntent /Default
  /DetectBlends true
  /ColorConversionStrategy /LeaveColorUnchanged
  /DoThumbnails false
  /EmbedAllFonts true
  /EmbedJobOptions true
  /DSCReportingLevel 0
  /SyntheticBoldness 1.00
  /EmitDSCWarnings false
  /EndPage -1
  /ImageMemory 1048576
  /LockDistillerParams true
  /MaxSubsetPct 1
  /Optimize false
  /OPM 1
  /ParseDSCComments true
  /ParseDSCCommentsForDocInfo true
  /PreserveCopyPage true
  /PreserveEPSInfo true
  /PreserveHalftoneInfo false
  /PreserveOPIComments false
  /PreserveOverprintSettings false
  /StartPage 1
  /SubsetFonts false
  /TransferFunctionInfo /Remove
  /UCRandBGInfo /Remove
  /UsePrologue false
  /ColorSettingsFile (Color Management Off)
  /AlwaysEmbed [ true
  ]
  /NeverEmbed [ true
  ]
  /AntiAliasColorImages false
  /DownsampleColorImages true
  /ColorImageDownsampleType /Bicubic
  /ColorImageResolution 300
  /ColorImageDepth -1
  /ColorImageDownsampleThreshold 1.50000
  /EncodeColorImages true
  /ColorImageFilter /DCTEncode
  /AutoFilterColorImages true
  /ColorImageAutoFilterStrategy /JPEG
  /ColorACSImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /ColorImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /JPEG2000ColorACSImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /JPEG2000ColorImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /AntiAliasGrayImages false
  /DownsampleGrayImages true
  /GrayImageDownsampleType /Bicubic
  /GrayImageResolution 300
  /GrayImageDepth -1
  /GrayImageDownsampleThreshold 1.50000
  /EncodeGrayImages true
  /GrayImageFilter /DCTEncode
  /AutoFilterGrayImages true
  /GrayImageAutoFilterStrategy /JPEG
  /GrayACSImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /GrayImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /JPEG2000GrayACSImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /JPEG2000GrayImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /AntiAliasMonoImages false
  /DownsampleMonoImages false
  /MonoImageDownsampleType /Average
  /MonoImageResolution 1200
  /MonoImageDepth -1
  /MonoImageDownsampleThreshold 1.50000
  /EncodeMonoImages true
  /MonoImageFilter /CCITTFaxEncode
  /MonoImageDict <<
    /K -1
  >>
  /AllowPSXObjects false
  /PDFX1aCheck false
  /PDFX3Check false
  /PDFXCompliantPDFOnly false
  /PDFXNoTrimBoxError true
  /PDFXTrimBoxToMediaBoxOffset [
    0.00000
    0.00000
    0.00000
    0.00000
  ]
  /PDFXSetBleedBoxToMediaBox true
  /PDFXBleedBoxToTrimBoxOffset [
    0.00000
    0.00000
    0.00000
    0.00000
  ]
  /PDFXOutputIntentProfile (None)
  /PDFXOutputCondition ()
  /PDFXRegistryName (http://www.color.org)
  /PDFXTrapped /Unknown

  /Description <<
    /JPN <FEFF3053306e8a2d5b9a306f30019ad889e350cf5ea6753b50cf3092542b308030d730ea30d730ec30b9537052377528306e00200050004400460020658766f830924f5c62103059308b3068304d306b4f7f75283057307e305930023053306e8a2d5b9a30674f5c62103057305f00200050004400460020658766f8306f0020004100630072006f0062006100740020304a30883073002000520065006100640065007200200035002e003000204ee5964d30678868793a3067304d307e305930023053306e8a2d5b9a306b306f30d530a930f330c8306e57cb30818fbc307f304c5fc59808306730593002>
    /FRA <>
    /DEU <>
    /ENU <FEFF005500730065002000740068006500730065002000730065007400740069006e006700730020007700680065006e0020006300720065006100740069006e00670020005000440046002000660069006c0065007300200066006f0072000d0020002000200020002000200020002000200020002000200020005100750065006200650063006f007200200057006f0072006c00640020004d00690064006c0061006e0064>
  >>
>> setdistillerparams
<<
  /HWResolution [2400 2400]
  /PageSize [612.000 792.000]
>> setpagedevice


