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The Angus Link

by JIMSHIRLEY, director of commercial programs and vice president of industry relations, American Angus Association

Using technology for future growth

My father’s birthday was in February,
and eve ryyear at this time | think about
him. He was a great stockman and truly
loved animal agriculture. | can’t help
but think about how much things have
changed since he was born. Technology
has certainly changed eve ry facet of our
lives. That is especially true in
agricultu reand the beef business.

As | visit with beef producers, one
topic that always seems to come up is

the eve r-advancing cost of runninga
cow-calf operaion. Most farmers and
rancherswork hardat keepingtheir
costs down, and they use technologyto
help accomplish that task. Many
cattlemen have used Angus genetics
because they aretrouble-free and excel
in performance. In otherwords, they
can run more cattle with less laborand
less input and still produce at the
highest level. However, many of these

good cattlemen still selltheir cattle as a
commodity product

Earning what it’s worth

Ifyou have used Angus genetics and
still sell yourcattle at commodity prices,
you are not reaping the full benefits of
your investment. The AngusSource
program was developed to help you
receivefairvalue for your Ang us -sired
feeder cattle and replacement females.

Fig. 1: AngusSource feeder cattlemarketing document
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AngusSource is a tagging and
marketing program that will convey
source genetic and process
information about your cattle to
prospective buyers. The program was
developed to be easy to use and as
flexible as possible, and yet relay all
the important information about your
cattle to the buying public.

The only requirements arethat the
cattle be sired by a registered Angus
bull and that bull be properly
transferred into theownership of the
producer of the cattle to be enrolled in
the program, leased to the owner of the
cattle to be enrolled, oran Al sire. The
tagsmust be purchased by the original
owner ofthe cattle, and the cattle must
be ta gged prior to leaving the premises
of origin.

Fig. 2: AngusSource Web site listing
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After the cattleare ta gged, the
owner can ha ve the American Ang us
Ass o ciation pre pa rea marketing
document (see Fig.1) on the cattle.The
producer may use this documentin
representingthecattleatthe time of
sale. The Association will then post
this information on theAngus Source
Web site for 90 days prior to marketing
(see Fig. 2). In addition, the marketing
information will be sent to more than
400 prospectivebuyersandfeedlots.
This number includesall of the
Ce rtified Ang us Beef LLC (CAB)-
licensed feedlots.

If you have used Angus
genetics and still sell your
cattle at commodity
prices, you are not
reaping the full benefits

of your investment.

The only cost of the program is the
cost of the tags. The visual tags sellfor
$1, and the matched pair [visual tag
plusa radiofrequency identification
(RFID) tag] sell for $3.25.

For fu rther info rmation about the
AngusSouree program, contact the
Association Commerdal Programs
Department at (816) 383-5100 oryour
local Angus seedstock producer.

SW for the commercial man

With the Spring 2005 National
Cattle Evaluation (NCE), the
Association has re leased another new
bioeconomic index. It’s called the
Weaned Calf $Value, or $W. It joins the
$Valuesthat we rereleased last spring,
which include Feedlot Value ($F), Grid
Value ($G) and BeefValue ($B). These
$Valuesa remuti-trait selection
indexes that areexpressed in dollars
per head. They aredeveloped forus e
by commercial producers and are a
simple and easy way to reduce the
selection for several traits to a single
value. You will notice these $Values in
the Spring 2005 siresummary.

A new look at calving ease

Also new with this spring’s Angus
Sire Evaluation Report a re heifer
calvingease expected proge ny
differences (EPDs) for both calving
ease direct (CED) and calvingease
maternal (CEM). These are new tools
available to help in the selection of
sires based on ease of calving They
areexpressed as a differencein
percentage of unassisted births of first-
calf heifers, with a higher value
indicating grea tercalvingease. CED
predicts the ave rage differencein ease
with which a sire’s ca lves will be born
when bred to first-calf heife rs. CEM
predicts the ave rage ease with which a
sire’s daughterswill calveas first-calf
heifers when compa red to daughtersof
other sires.

Information on these new
enhancements to the genetic selection
tools of the American Ang us Association
areavailable online on the Association
Web site, www.angus.org/sireeval/
index html, or from the Association
Performance Programs Department.

Us eful tools for the future
Technology has allowed us to have
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this new information ava ilable so that
we can do a better job of breeding cattle.
For many of us thisnew information
appearsto be a little bit overwhelming
at first, but with just a little study | am
sure that you will come to appre cia tethe
added information.

As | think of all the advancements
that have occurred since my father was a
young man, | realize how lucky we are to
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live in an age where we have allthese
tools available to us. Our job istouse
these tools to ourbenefitand to
continueto develop new and better
methods of beef production forfuture

generations.



