
None of us could have anticipated 
the record-setting growth that the 
Certified Angus Beef® (CAB®) brand 
has experienced during the last seven 
years. In fact, when we closed the 
books on fiscal year (FY) 2013 at the 
end of September, it was clear that CAB 
would sell 865 million pounds (lb.) 
of product during the preceding 12 
months — an increase of 54 million lb., 
or 6.7%. 

FY 2013 also marked the first time 
in the brand’s history in which sales 
exceeded 60 million lb. of product in 
every single month.

More at a premium
Those are some really big numbers, 

folks. If all of us continue to focus on 
quality — from the genetic selections 
we make to how we manage and 
market our cattle — every indication 
points to additional advances for our 
product in the marketplace.

Best of all, while we are selling 
more and more CAB brand, we are 
also selling it at a premium price when 
compared to commodity beef. That’s 

big news for the cattle industry, which 
has experienced a slow erosion in 
consumption and demand for much of 
the last three decades.

In other words, CAB is helping 
our industry break away from the old 
commodity trap, which often meant the 
more you produced, the lower the price 
would be. Indeed, CAB is helping the 
industry move beyond a commodity 
mind-set into an aggressive, consumer-
oriented stance that builds sales and 
drives more dollars back to the land.

One other important point that 
deserves to be made: Research 
conducted by Certified Angus Beef 
LLC (CAB) showed 94% of consumers 
recognize the words “Certified Angus 
Beef,” and 94% recognize the brand’s 
logo. The recognition levels were more 
than double the closest other brands.

More importantly, most consumers 
said they would pay more for the 
brand’s quality — at least $1 per pound 
at retail and $3 more per menu item in 
restaurants.

While I recognize the cattle business 
has faced its share of challenges in 

recent years, we also have to take stock 
in the good things about our business 
from time to time.

The CAB brand has become the 
model for growing our business. It’s 
also one of the most highly recognized 
food brands in the world.

How many pork, chicken, turkey or 
even beef producers in this country 
would trade their position with ours? 
How many of them would want our 
brand recognition among consumers? 
How many would want a quality 
position like ours that drives more 
dollars back to their businesses?

I’m guessing that most of them 
would, because CAB represents the 
quintessential great eating experience, 
and it also means added value for 
everyone involved in producing it.

We should be proud of that fact, 
because the brand belongs to all of 
you, the members of the American 
Angus Association.

Movin’ Forward
by BRYCE SCHUMANN, CEO, American Angus Association

2014 OFFICERS
Gordon Stucky, president & chairman of the 
Board, 421 N.E. 70 Ave., Kingman, KS 67068; cell: 
620-532-4122; gordon@stuckyranch.com  
• Cathy Watkins, vice president and vice chairman 
of the Board, 4577 N. CR 850W, Middletown, IN 
47356; cell: 765-635-4222; beaver-ridge@att.net 
• Jim Sitz, treasurer, 9100 U.S. Hwy. 91 N., Dillon, 
MT 59725; cell: 406-925-9888; jimsitz1@gmail.
com, sitzangus@gmail.com

2014 BOARD OF DIRECTORS
Terms expiring in 2014 — Chris Sankey, 1121 
Lake Rd., Council Grove, KS 66846; cell: 620-343-
0456; sankeys6nranch@yahoo.com • Arlen 
Sawyer, 44718 873rd Rd., Bassett, NE 68714; 
cell: 402-760-0232; abcattle@huntel.net • Doug 
Schroeder, 971 Rose Ave., Clarence, IA 52216; 
cell: 563-357-4044; schroederangus@msn.com  
• Darrell Silveira, PO Box 37, Firebaugh, CA 93622; 
cell: 559-217-1504; silveirabros@msn.com

Terms expiring in 2015 — Charlie Boyd II, 6077 
Helena Rd., Mayslick, KY 41055-8717; cell: 606-
584-5194; cboyd2@maysvilleky.net • Scott Foster, 
11893 M 140, Niles, MI 49120; cell: 269-208-6470; 
sfostersrf@gmail.com • Phil Howell, 729 W. 
Washington St., PO Box 442, Winchester, IN 47394; 
cell: 765-546-0838; dochowell765@aol.com  
• Vaughn Meyer, 15571 Sorum Rd., Reva, SD 57651; 
home: 605-866-4426; sdangus@sdplains.com  
• Don Schiefelbein, 34897 717th Ave., Kimball, MN 
55353; cell: 303-324-5149; dschiefel@meltel.net  

Terms expiring in 2016 — Tom Burke, Box 660, 
Smithville, MO 64089; cell: 816-853-2697; 
angushall@earthlink.net • John Elbert Harrell, 
1343 Lee Rd. 157, Opelika, AL 36804; cell: 334-
524-9287; jhnharrell@gmail.com • Leo 
McDonnell Jr., 13 Bull Dr., Columbus, MT 59019; 

cell: 406-780-0176; leomcd@hotmail.com • John 
Pfeiffer Jr., 5103 W. Hwy. 51, Mulhall, OK 73063; 
cell: 405-880-0862; pfeiffer@agristar.net • Kevin 
Yon, PO Box 737, Ridge Spring, SC 29129;  
cell: 803-622-4140; pkevinyon@yahoo.com

Industry appointments — CAB Board, Dwight ‘Kip’ 
Palmer, Palmer Food Services, 900 Jefferson Rd., 
Rochester, NY 14623; office: 585-424-3210; 
kpalmer@palmerfoods.com • AGI Board, Dr. Larry 
Kuehn, U.S. Meat Animal Research Center, P.O. Box 
166, Clay Center, NE 68933; office: 402-762-4352; 
larry.kuehn@ars.usda.gov • Foundation Board, 
Curtis Long, RR 4, Box 620, Butler, MO 64730;  
cell: 660-200-5945; vepperson@butlerdoctor.com

ADMINISTRATIVE STAFF
Bryce Schumann, CEO; Diane Strahm, executive 
administrative assistant; Bill Bowman, COO and 
AGI president; Rich Wilson, CFO; Milford Jenkins, 
Angus Foundation president; Terry Cotton, API 
president; John Stika, CAB LLC president

DEPARTMENTAL STAFF
Lou Ann Adams, director of information systems; 
Crystal Albers, assistant director of 
communications & web editor; Tonya Amen, 
director of genetic services; Bill Bowman, director 
of performance programs; Eric Grant, director of 
public relations; Scott Johnson, director of AIMS; 
Don Laughlin, director of member services; Jena 
McRell, assistant director of public relations; 
Kenny Miller, director of finance; Sally Northcutt, 
director of genetic research; Robin Ruff, director 
of activities, events and education; Chris Stallo, 
assistant director of information systems; Jaclyn 
Upperman, director of junior activities

american angus association®

3201 Frederick Ave. • Saint Joseph, MO 64506-2997
phone: 816-383-5100 • fax: 816-233-9703 • home page: www.angus.org 
email: angus@angus.org • Office hours: (M-F) 8 a.m. to 4:30 p.m. (Central)

Beyond the commodity trap

In fiscal year 2013, Certified Angus Beef LLC sold a 
record 865 million pounds of branded beef.
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